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Introduction:

The Rise of Influencer | Lo
'MarketlnglnPharma BRI e

Influencer marketing, tr‘aditi_onally aSsocﬁated with FMCG and .
lifestyle brands, is now making significant inroads into the
' pharmaceutical sector. De‘spite being heavily regulated,
pharma companies are flndmg innovative- ways to leverage
_influencers for creating awareness, |mprovmg patient.
education, and b'mldlng brand trust. - ” '

For. example the webmar part|C|pants noted how mfluencers
enable pharma companies to humanize complex medical
2 |nfqrmat|on, making it relatable and- digestible for diverse
audiences. Influencers are not just tools for promotion but also -
" vehicles for fosteringmeaningf'ul connections between brands
and their target demographics, »including patients, doctors, and
trade partners. ) » 2 '
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| Strateglc Role of Influencers
in Pharma Marketlng )

L\

Influencers play a plvotal role in addressmg two core objectlves
in phafma marketing: education and trust buﬂdmg Accordlng ,
to the dlscussmn :

’

Reaching Nlche Audiences: Influencers have establlshed trust =
within specmc communities. For mstance _leveraging a fitness
influencer like Mlllnd Soman for nutraceutlcal brands ensures
alignment between the influencer’s values and the product’s
beneﬁts ‘ '

£ Simpliﬁ}ing Complex Information: -~ Enhancing Brand Perception:
The. case of Cipla’s inhalation . Strategic use of influencers
.awareness campaigns hlghhghted such as doctors or celebrities
how influencers break down helps establish “credibility and

misconceptions and promote better extend- reach. ‘Mankind
understanding through relatable. Pharma’s use of Amitabh
narratives. o -Bachchan demonstrated * the
o e importance of associating with
trusted figures to elevate brand o
" ) |mage
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Crafting Effective Influencer
Campaigns Best Practices

Crafting impactful‘carnpaigns reqwres .a  synergy between
marketers, medical experts and mfluencers

Identlfy the Right Influencer:

Successful campaigns hinge on the allgnment between the
influencer’s values, audience demographms -and the brand’s
message. For example, using niche mflue_ncers. in the health
and wellness space has proven effective for OTC preducts'.

i Edgcate and Collaborate:
Influencers must be equipped

© with accurate - information.
Campaigns such as GSK’s “You
Can Control  Asthma”
effectively  educated .both
influencers ,and audiences,
leading to better health

outcomes.
y Leverage Real-Life Stories: B Crafting impactful influencer
F . .~ campaigns requires aligning
Campa|gns that integrate . the influencer’s values and
authentic personal experiences spelesoelin i el
. - s message. Educate
resonate more. Pfizer’s breast influencers with accurate
- cancer awareness initiative AU
K .. authenticity and build trust.
engaged survivors as - Real-life stories, like Pfizer's
influencers to foster connection breast cancer awareness
. initiative, create meaningful
and trust. . . connections and drive

engagement.
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Challenges and M‘i,tigation
Strategies in Influencer
‘Marketing

The webinar -emphasized challenges‘ such - as reguletory
restrictions, ~ potential misinformation, =~ and backlash from -
misaligned campaigns. Notable|n5|ght5|nclude )

Regulatory Compliance: Marketers must - navigate - legablities
carefully to ensure campaigns remain et_hicai/anvd accurate.

" Misinformation Risks: The controversy involving Poonam Pandey
in a cervical ‘cancer awareness campaign underscored the
 importance of allgnlng ‘campaign objectlves with approprlate
mfluencers

Measurement of Success ROI measurement remains a challenge. -
Tools like coupon codes and engagement analytlcs are critical for
I assessmg campaign efflcacy

-
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Real-Life Case Studies:
‘Successes and Missteps.

’
\

Several impactfui and instructive case studiés were discussed:
: \
Cipla’s Breathe Free Carﬁpaign: Used a com}bination of celebrities
and real-life influencers to address taboos around.inhaler usage,
resulting in widespread behavioral change. .- -

Mankind Pharma’s Multi-Celebrity Missteps: The Poonam Pandey
Approach: Deploying,  region- cervical  cancer . ‘campaign
specific influencers like Mohanlal demonstrated the need for
~and -Vijay Sethupathi alongside strategic alignment to avoid
~ national Vicons  like . Amitabh reputational risks, even if the
. Bachchan helped the brand - campaign achieved its objective
‘penetrate diverse markets. -~ of raising awareness. :
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Future Trends and Takeaways
for Pharma Marketers

The discussion concluded with predlctlons and recommendatlons
for the future: ' T

Integfation of Technology:

Leveragmg platforms like LmkedIn and YouTube to build
doctor and patient communities.

) ‘.

Emergence of Doctor Influenc_ers: )

:Physicians  with  significant - A U
- online followings are poised to

become key partners for
. pharmaceutical brands. -

Focus on Authentmty

The success of campalgns l|ke

Pfizer’s “Surviving with Stories”

reinforces the importance of

genuine -  -storytelling - ,.in

. . . i Future pharma marketing

. influencer marketing. trends include using
platforms like LinkedIn and

C YouTube to build

‘ ’ communities, partnering with
doctor influencers to boost
credibility, and prioritizing

) authentic storytelling for
. . impactful campaigns.
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Conclusion:

the transformative potential of
influencer  marketing  in
pharma when execuied‘"with
strategic precision. As ‘“the
industry', evolves, . blending
authenticity, compliance, and Ashish Jain |
creativity will be pivotal for O e B
v creatingimpaéthlc’e\mpaigns.
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